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Abstract
Codeswitchingisphenomenonwhichoccursinbilingualcountry,suchus,Indonesia.Codeswitchingisthe
processofswitchingormixingtwolanguagesormorewithinorbetweensentence.Mostofresearchers
analyzecodeswitchinginoraltext.So,thisstudyusedwritentexttobeanalyzed,specialyinComputer
MediatedCommunication(CMC).CMCisthecommunicationbetweenhumanbycomputer.Thisstudyused
InstagramofDianPelangiwhoisfamousdesigner.Thisstudyfocusedonhercaptionwhichiscategorized
asasynchronousCMC.Theaim ofthisstudyistouncoverthereactionsofherfolowerstowardscode
switchinginhercaption.Questionnairewasthetechniquetocolectthedata.Theresultsofthisstudy
revealedthatmostoftheparticipantsassumedthattheuseofcodeswitchingbyDianPelangiispositive.
However,thehalfofparticipantspreferifsheemployedonlyonelanguagewhilewritingcaption.
Keywords:languageatitude,codeswitching,Instagram
Abstrak
Alihkodeadalahfenomenayangterjadidinegaradwibahasa,sepertiIndonesia.Alihkodeadalahproses
pengalihanataupencampuranduabahasaataulebihdidalamkalimatataudiantaraduakalimat.Sebagian
besarpenelitimenganalisisalihkodedalam tekslisan.Jadi,studiinimenggunakantekstertulisuntuk
dianalisis,khususnyadalam komunikasitermediasikomputeryangartinyakomunikasiantaramanusia
menggunakankomputer.StudiinimenggunakanInstagramDianPelangiyangmerupakandesainerterkenal.
StudiinimemfokuskanpadacaptiondalamInstagramyangdikategorikansebagaikomunikasitermediasi
komputerasynchronous.Tujuandaristudiiniadalahuntukmengetahuireaksipengikutnyaterhadapalih
kodeyangdilakukanolehDianPelangi.Kuisioneradalahteknikuntukmengumpulkandata.Hasildaristudi
inimenyatakanbahwapenggunaanalihkodeolehDianPelangiadalahpositif.Namun,sebagiandarimereka
lebihsukajikaDianPelangimenggunakansatubahasasaatmenuliscaption.
Katakunci:sikapbahasa,alihkode,Instagram
INTRODUCTION
Atthebeginningofthetwentiethcentury,the
conceptofbilingualism becomesbroader.Itwas
known as the equalofthe competence oftwo
languages(Mackey,2005).Bloomfield(1933)stated
thatbilingualism asthenativespeakerisdesireto
mantainoftwolanguages.Haugen(1953)explained
bilingualism asthemasterytocreatethecomplete
meaningful uterances in the other language.
Meanwhile,Mackey(1959)consideredbilingualism is
notonlytheuseoftwolanguages,butalsoseveral
languages.Inotherwords,bilingualismistheabilityto
makethecomprehensivemeaningfuluterancesusing
morethantwolanguages.
Thepeoplewholiveinbilingualismcountryhas
agoodcompetencetoswitchalanguagetoanother
language ormixword,phrases,orclausesin a
structureofanotherlanguage,suchasIndonesia.Most
ofpeopleinIndonesiaarebilingualpeople.Itsupports
withmanytribesinIndonesiaandeachtribehastheir
ownlanguage.Theyspeakwiththeirfamilyusetheir
owntribelanguageorlocalnativelanguageandthey
speak with people from the other tribe using
Indonesianlanguageasthenationallanguage.They
alsouseIndonesianlanguageinformaloccasion,such
as,politicdiscussionandadministrationoccasion.
Meanwhile,IndonesianpeoplespeakEnglishlanguage
withpeoplewhocomefrom theothercountries.So,
that is why code switching is a widespread
phenomenoninabilingualismormultingualismcountry
(RiehhlcitedinShay,2015).
Hoffmann(1991)statedthatcodeswitchingis
linguiticvarietieswhichisinvolvingtwolanguages
within the same speech or during the same
conversations. Inaddition,Wardaugh(2006)noted
thatcodeswitchingistheprocesstheswitchingor
mixingcodetoanothercodewheneverthepeople
speakanddecidetoswitchormixeveninveryshort
uterances.Codeswitching(alsoknowascodemixing)
canhappeninconversationbetweeninterlocutor’sturn
orwithinasinglespeaker’sturn.Codeswitchingisnot
onlyfound in oraltextbutalso in writen text
(Wulandari, Marmanto, and Sumarlam, 2016).
Hoffmann(1991)alsostatedanalternatefrom one
languagetoanotherbyaspeakerorwriterbetween
theirdiscoursesorsometimeseveninthemiddlewhen
creatingsentences.Meisel(1994)citedinShay(2015)
statedthatcodeswitchingisaskilofthespeakersin
both pragmatic and gramaticalaspects of the
languagesthattheyused.
Riehhl(2005)citedinShay2015andNovianti
(2013)said code switching is a sociolinguistics
phenomenonwhichhappensinaspeechcommunity
thatusingtwoormorelanguagesorcodes.Indonesia
istheoneofcountrythatusingtwolanguagesormore
languages to communicate.So,when Indonesian
peopleswitchalanguagetoothers,itisnotsurprising
thingagain.However,itmusthavedecisioninacertain
speechcommunitytousetwoormorelanguagesonit
(Novianti,2013).
Therefore,thedefinitionofcodeswitchingis
theabilityofthespeakertousetwolanguagesor
switchalanguagetoanotherlanguageeveninavery
shortuterancethatcanoccurbetweentwospeakers
orsinglespeaker’sturn.Itcanhappeninoraltextand
also writen text.The speakers who have skil
employingtwoormorelanguages,theyautomicaly
knowtheruleofpragmaticandgrammaticalofthose
languages.
Shay(2015)andHalim andMaros(2013)
stated that many scholar are interest to do
investigatingthisphenomenonthelasttwentyyears.
Consequently,codeswitching asatopicforthis
researchstudyisnotsurprisinganymore.
Wulandari,Marmanto,andSumarlam (2016)
statedthatcodeswitchingcanemergeinanoraltext
orwritentextinanoveloranotherwork.Halim and
Maros(2013)saidthatcodeswitchingcommonly
happensinanoraltextratherthanwritentext.
Moreover,manystudieshaveinterestedanalyzingthe
codeswitchinginoraltextratherthanwritentext.
However,theresearcherrecentlyfindspeopledocode
switchinginawritentextontheinterneteasily.
Novianti(2013)explainedthatnowadays,switching
languagesisappliedcommonlyindailyconversation
ontheinternet.
Romiszowski&Mason(2004)citedinHalim
andMaros(2013)andHerring(1996)citedinClaros
andIsharyanti(2009)notedthatsystem thatcanbe
usedbypeopletocommunicatewithotherpeoplevia
internetandcomputercanbecaledasComputer
MediatedCommunication(CMC).Romiszowskiand
Mason(2004)saidthatCMChasmanychoiceswhich
areelectronicmail,computerconferencing,buletin
boards,anddiscussionlists.Besidethat,chatrooms,
blogs,socialnetworking sites,instantly delivered
message,andetc.arealsoincludedCMC(Halimand
Maros,2013andClarosandIsharyanti,2009).CMCis
divided into two types which are synchronous
communication and asynchronous communication.
Synchronouscommunicationisdirectinteraction.It
meanspeopledocommunicatingordiscussingatthe
sametimesuchasviaWhatsapp,Messenger,chat
rooms, instant messaging, and many more.
Asynchronouscommunicationisindirectinteraction.It
meanspeopledonotcommunicateatthesametime
likeviaelectronicmail,blog,Facebookstatusupdates
(Halim andMarlos,2013),andetc. From those
explanations,Instagram isalsoincludingasCMC
becausepeoplecancommunicateeachotherusing
Instagram eventhroughdirectmessageorcomment
oncoloumnofphotoorvideo.However,thisstudyonly
focusesonasynchronouscommunicationwhichisthe
captionofphotoorvideo.
Instagramisanapplicationtosharephotoand
videothatmakespeopletakingpicturesorvideos,and
uploadingtheminthisapplication.Fromthelastdata
in2017bySusanRose,ProductMarketingDirector
Instagram,theInstagram usersinIndonesiaisabout
45milion.TheInstagram usersinIndoensiacome
from whateveragesandjobs.TheIndonesianartists
usethissocialmediatosharetheirexperiences,
memories,ordailyactivitiestotheirfans.Inother
words,Instagramisoneofthesocialmediathatmakes
theartistsareclosertotheirfans.Inaddition,theycan
promotetheirworks.
OneofthemisDianPelangi.Sheisafamous
designerinIndonesiawhichishercarrierhavebeen
throughInternationallikely,ParisFashionWeek.Her
Instagram folowersareabout4.8milionsofpeople.
Shealwayssharesherstoryorexperienceabouther
fashionshow.Sheuploadsherbestphotosinherown
Instagramandcertainlyshewritesafewsentencesto
explainthephotosinthecolumnofcaption.She
alwaysdoescodeswitchinginfewlanguages,suchas
Englishlanguage,Arabianlanguage,Francelanguage,
andIndonesianlanguagewhiledescribingthephotosin
her caption.Hoffman (1991) stated that code
switchingastheexchangeemployoftwolanguagesin
thesamespeechorinthesameconversation.Margana
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(2010)alsoexplainedthatcodeswitchingisasthe
transferfrom alanguagetoanotherlanguageina
severalcommunicationeventeveninanoraltextor
writentext.Belowtheexampleofcodeswitchingis
usedbyDianPelangi.
“Berakhir pekan bersama ukthies dan akhies
@kafilah.sholihindikediamankak@nadiahfdankak
@erhendriks,terimakasihuntukshohibulbaityang
sudah menyediakan tempat…….buatteman-teman
yang penasaran bisa nonton LIVE video nya di
Instagram @kafilah.sholihin ya… totaly worth to
watch…”uploadedonNovember,252017.
ShewritesacaptioninIndonesianlanguage;however
sheusesaphraseorsomephrasesinEnglishand
Arabianlanguages(inboldwords)withinasentence.
Absolutely,shedoescodeswitchinginwritingher
caption.
English phraseorword thatsheused is
popularatthattimeinIndonesia,suchas,“belike”and
“throwback”.ManyInstagram usersinIndonesiause
thosephrasestoexplainthephoto.Theexampleis
“waitingboyfriendcomeslatebelike..”explaininghow
sheannoyed.Theword“Throwback”istoremind
something.OneofIndonesianactreeses,@cutsyifaa,
usesthiswordinhercaption,
“Throwback#FestivalFilmBandung2017….”
uploadedonNovember,12017.
DianPelangialsousesthosephrasesinsomephotos
todescribeinhercaption.Hercaptionis“Waitingfor
touchdownbeliike.Selfiee”uploadedonAugust
2017todescribeherfeelingwaitingfortheplane
landing.Meanwhile,she writes throwback in her
caption“ThrowbacktoadayatEcoPesantrenDT
watchingmyfriendslearned...”whichisuploadedon
November22,2017.
DianPelangiisoneofdesignerinIndonesia.
Sheisquitefamous.So,shehasmanyfolowersinher
Instagram account.Some ofherfolowers give
commenttoherpost.However,theyalmostneverpay
atentiontohercaption.Mostly,theyonlypayatention
toherphotosorvideoswithgivingcomment“cantik
sekali”(verybeautiful).Fromthiscase,thisstudywil
find outthe reaction offolowers towards Dian
Pelangi’scaption,especialythecaptioncontaining
codeswitching.Becauseshealwaysswitchesher
languageonwritingcaption.
Somepreviousstudieshadalreadyanalyzed
theuseofcodeswitchinginasocialmediaorsocial
networking.Oneofthem isjournalfrom Clarosand
Isharyanti (2009). Their study analyzed the
conversationsamong12non-nativespeakersina
chatroom.Theirstudyfocusedontheconversation
amongtheparticipantsortwodirections,whilethis
studyisfocussingononeperson(onedirection),Dian
Pelangi.TheirstudyisincludedinsynchronousCMC
whilethisstudyisincludedonasynchronousCMC.
Theoneofpreviousstudiesaboutperception
towardscodeswitchingwasfrom Zhiganova(2016).
ThesubjectinthisjournalwasGermanspeaking
community.Thisjournalaimedtofindoutwhatsocio-
culturalvalues English conveys and how native
speakers notice the presence ofEnglish-inserted
elementsinanadvertisement.Thefindingshowedthat
code-switchingtoEnglishisconsideredacomplex
phenomenon thathasboth positiveand negative
aspects.
DianPelangimostlyswitchesherlanguage
whilewritingthecaption.Therefore,thisstudytriesto
filthegapbypromotingtheatitudefromherfolowers
towardsthecodeswitchingofDianPelangiwhether
positiveornegative.Thetheoriesthatareusedinthis
studyareEnglishasaninternationallanguageand
languageprestige.Thosetheoriesarerelatedwiththe
answerfromthefolowersofDianPelangi.
Englishhasdevelopedasthegloballanguage
(Akynova&etal.,2014).Manypeopleineverycountry
knowmoreorlessaboutEnglishlanguage(Hossain&
Bar,2015).They can read English magazine or
understandEnglishsong.Roux(2014)statedthatit
alsobedominantlanguageforinternationalbusiness,
technology,science,andacademia.Fortheacademia,
there isan English subjectin schoolsystem in
Indonesia,Kazakhstan,Yoruba,andIsraeli(Ayeomoni,
2006)(Crystal,2013)(Akynova&et.al,2014)(Shay,
2015).So,thereisnoadoubtanymoreifEnglishis
interationallanguage.
Crystal(2013)saidthatpeoplealoverthe
worldreliedonEnglishfortheireconomicandsocial
wel-being.Thelanguagehasinfiltrateddeeplyintothe
internationaldomainsofpoliticallife,business,safety,
communication, entertainment, the media and
education.Forinstance,Englishhasmaintainedits
standingwithinIndianpeople.Itusedwithinthelegal
system,governmentadministration,secondaryand
highereducation,the armed forces,the media,
business,andtourism(Crystal,2013).Englishisused
inmanyfieldstocommunicateeasierbetweenpeople
intheentireworld.Moreover,80percentinformation
electronicalyinthisworldiscurrentlyalsoinEnglish.
Figuresofthiskind relayto two kindsofdata:
informationstoredprivatelybyindividualfirmsand
organizations, such as commercial businesses,
librariesandsecurityforces;andinformationmade
availablethroughtheInternet,whetherforsendingand
receivingelectronicmail,participatingindiscussion
groups,orprovidingandaccessingdatabasesanddata
pages(Crystal,2013).Therefore,nowadaysmostly
peoplealsouseEnglishtosharemuchinformation
electronicaly.
According to Magro (2016) prestige in
sociolinguisticsistherespectgrantedtoaspecific
languagevarietywithinaparticularspeechcommunity,
inrelationtoothervarieties.Inotherwords,prestigeis
givingspecialatitudetowardsspecificlanguageina
particularspeechcommunity.
Labov (1996)and Holmes (2013)divided
prestigeintotwowhichareovertandcovert.Basedon
Labov(1996),overtprestigeisconnected to the
linguisticpracticesoftheculturalydominantgroup.
Meanwhile,covertprestigeislinkedtomembershipin
anelitespeechcommunity.AccordingtoHolmes
(2013),overtprestigeishappenedinpeoplewhouse
standardvarietywhichareratedhighlyonscalesof
educationalandoccupationalstatus.Inthemaintime,
covertprestigeisanoddtermthatisusedtoreferto
positivetowardsvernacularornon-standardspeech
varieties.Obviouslylikevarietiesarevaluedorthey
wouldnotcontinuetobeemployed.Inotherwords,
overtprestigeismoreopenthancovertprestige.
METHOD
Thisstudyusesqualitativemethodtoanalyze
thedata.Suryana(2010)saidthattoanalyzethedata
usingqualitativemethod,thedatashouldbebasedon
afactwhichisfoundinthesocietyorfieldthenbuiltas
theoryorhypotheses.WeiandMoyer(2008)stated
thattheknowledgeisobservedandrecordedbythe
researcher. Therefore, qualitative method is
appropriatemethodforthisstudytocolectandalso
analyzethedata.ThesubjectofthisstudyisDian
Pelangi.Sheisfamousandtalenteddesigner.Her
carrierhasalreadygoestointernational.Shehasa
verifiedInstagram accountthatisfolowedby4.8
milionpeople(lastseenDecember,2017).Thesource
ofthedataforthisstudyisfromthefolowersofDian
Pelangi.Thedataisinformationfrom thefolowers
whoparticipatetoanswerquestionnaire.Therearesix
participants aged 17-47.This data is important
because the researchercan see the atitude of
folowersofDianPelangitowardshercaption.
Table1.Participants
Thenameof
users
Theageof
users
User1 17
User2 21
User3 22
User4 25
User5 27
User6 47
In the questionnaire,there wil be two
questions of multiple choice which produces
quantitativedata,onequestionwithshortanswer,and
twoquestionswithlonganswer.Aftergetingthe
answerofparticipants,thisstudyemploysthreesteps
toanalyzethedatawhicharedatacondensation,data
display,andconclusiondrawingorverification(Miles
andHuberman,2014).
ANALYSIS
Thissectionwilshow theresultandthe
discussion ofthe folower’s atitude towards the
captionofDianPelangi.Thefirstresultisaboutthe
choiceofcertainlanguageinDianPelangi’scaption
andthereasonwhytheychooseit.Thesurveyanalysis
hasshowedthatthehalfofparticipantspreferDian
PelangiemployesEnglishwiththeotherlanguageand
theotherhalfofparticipantchooseDianPelangiuse
onlyone language.Two participants preferDian
PelangiusesonlyIndonesialanguagewhenshewrites
captionwhereasaparticipantchoosesonlyEnglish
language.Thedatabelowwilbeshowedthereasons
whytheparticipantspreferDianPelangionlyuseone
language.Andalso,thischartbelow wilshow the
finding.
5TheLanguageAtitudeofFolowerstowardsDianPelangiUsingCodeSwitchinginHer
Instagram
Figure1.Thefindingresult
1)EnglishisInternationalLanguage
ThefirstparticipantchoosesDianPelangi
employesonlyEnglishlanguagebecauseEnglishis
internationallanguage.Belowisthestatementoffirst
participant.
(1)Karenabahasainternasional.(Becauseinternational
language)
2)IndonesiaisUnderstandableLanguage
(2)Ichoosebahasa(Indonesialanguage).Itwilbe
moreunderstandableforthereaderswhomajority
used Bahasa to comprehend Dian Pelangi’s
caption. Her language is rich of difficult
vocabularies which most of netizen don’t
understand because al her folowers have
differentbackgroundofstudy.
(3)Karenapalingpaham pakeBahasaIndonesia.
(Because more understand using Indonesia
language)
Incontrary,thirdandsixthparticipantsare
preferDianPelangiuseonlyIndonesialanguagewhile
witinghercaption.Thereasonisdifficulttounderstand
DianPelangi’scaptionintheotherlanguageexcept
Indonesia language.The caption ofDian Pelangi
containswordsorphrasewhichiscomplicatedwhen
herfolowerstoread.Moreover,herfolowershave
differentknowledgeorbackgroundofstudy.So,there
wilbefolowersdonotunderstandwithhercaption.
Three participants agree if Dian Pelangi
switchesherlanguagewhilesharinghercaption.They
havedifferentreason.Thereasonsarefolowing.
3)InternationalFolowers
DianPelangiisadesignerthathadalreadygo
internationalforhercarrierinfashionfield.Sheever
showedherworkinNew YorkFashionWeekand
SingaporeFahionWeek.So,thefolowersofDian
Pelangiarenotonlyfrom Indonesiabutfrom other
country.Thatiswhy,thesecondparticipantbelievesif
DianPelangibeterchangesherlanguagewhilewriting
caption.Therefore,herfolowerswhoarenotcome
from Indonesiawilunderstandthemessageofher
caption.
(4)KarnafolowersdiantidaksemuaorangIndonesia.
(Because Dian’s folowers is notonly from
Indonesia)
4)TheCaptionsareVarious,NotMonotonous,and
Readable
(5)Biarbervariasidangamonoton.(Inordertovariant
andnotmonotonous)
(6)Sama-sama enakdibaca.(The languages are
readable)
These reasons are from forth and fifth
participants.TheylikeDianPelangiwhenswitchher
languagesbecauseinordertothelanguageinher
captioncanbevariantandnotmonotonousso,the
folowerisnotboredwhilereadingthecaption.Thelast
reasonisthelanguagesarereadable.Inotherwords,
whenDianPelangimixedherlanguagewhilewritingthe
caption,someofherfolowerswilenjoyreadingit.
The second finding is aboutwhetherthe
caption ofDian Pelangiis positive ornegative
dependingontheparticipants.Thechartbelowwil
ilustrateit.
Figure2.Thefindingresult
Thegeneralperceptionoffolowerstowards
DianPelangi’scodeswitchinginhercaptionispositive.
Theyviewitinagoodatitude.Thefolowingpositive
statementwilbementioned.
1)CodeSwitchingisNotProblem
(7)Karenatidakadamasalah.(Becauseitdoesnot
mater)
Thefirstparticipantassumesthatthereisno
problemifDianPelangiswitcheshercodeaslongas
shedoesnotbreakthegrammaticalrulesandthe
structureofthoselanguages.Thefolowersshould
alowhertoswitchhercodebecauseitwilshowthe
creativitytowardsusinglanguagesandshehasthe
righttouseanylanguagesbecauseitisherown
Instagramaccount.
2)NewKnowledgeforFranceLanguage
The second participantbelieves thather
folowersbeknowledgeableaboutFrancelanguage
eveninawordorphrasethroughDianPelangi’scaption.
Theyalsodonotneedtoworryaboutthemeaningofit.
Because,Instagramhadalreadyprovidedtranslatetool
underthecommentcoloumn.Thus,theycantranslate
intolanguagethattheywant.So,theyhavenewword
orphraseofFrancelanguagethroughreadingDian
Pelangi’scaption.Thepositivestatementofsecond
participantisfolowing.
(8)KarenatidaksemuaorangIndonesiamemahami
bahasa Prancis dan di Instagram sudah
disediakantranslatedibawahkolom komentar.
(BecausenotalherfolowersisIndonesian
peoplewhounderstandFrancelanguageandin
Instagram,thereisatranslatetoolbelowthe
coloumnofcomment)
3)LanguagePrestige
Theprestigeoflanguageisoneofthepositive
reactions from sixth and forth participant.Sixth
participantthinksthatwhenDianPelangiswitchesher
languagesiscool.Meanwhile,thefourthparticipant
reveals that Dian Pelangican show that she
understandssomelanguagesandshehasagood
qualityofusing languages through mixing some
languagesinhercaption.Sothat,DianPelangiinthe
eyes ofherfolowers looks more prestige and
impressivewhenshecanswitchormixwelsome
languagesinhercaption.
(9)Karenaterlihatkerenhehehe.(Becauseitlooks
coolLOL)
(10)Positifkarenaitumenandakandiasedikitbanyak
memahamibeberapabahasayangdiaplikasikan
dalam caption2nyadan menunjukkan bahwa
kualitasdirinyabaik.(Positivebecauseitshows
sheknowsabitmoresomelanguageswhich
appliesonhercaptionandpresentsthatquality
ofherlanguageisgood)
4)TheCaptionisNotMonotonous
(11)Tidakmonoton,menyesuaikanlokasi.(Itisnot
monotonous,adaptingalocation)
Thefifthparticipantbelievesthatitisnot
monotonouswithviewingalocationwherephotoor
videoistaken.DianPelangieverpostedaphotowhere
photoistakeninParisso,sheputaFrancelanguage
phraseorsentenceinhercaption.Besideherfolowers
knowaboutFrenchlanguage,theyalsonotboredwhen
readinghercaption.Becausethelanguageisnot
monotonous.
Incontrary,thereisaparticipantsaysnegative
whenDianPelangiswitchherlanguagewhilewriting
hercaption.Thenegativestatementismentioned
below.
1)LanguageComprehension
ThethirdparticipanthasopiniifDianPelangi
switches herlanguage using English and France
language,itwilmakeherfolowersisdifficultto
understand.Theinformationwhichiscarriedthrough
captionisnotdeliveredwel.Itisbecausenotentirely
thefolowersofDianPelangiemployEnglishand
Francelanguage.Inconclusion,thethirdparticipant
preferwhenDianPelangionlyemployedIndonesia
languagetowritehercaption.
(12)NotaltheDianPelangi’sfolowersareabletouse
English,moreoverFrench.Itwouldmakein
deliveringinformationthroughhercaptionisnot
easily understandable for the readers/dian
pelangi’sfolowers.
Theresultoflastfindingisaboutiftheyare
DianPelagi,whatlanguagetheyusetowriteacaption.
TherearethreeparticipantswilemployonlyIndonesia
language to inscribe caption.There is onlyone
participantwiluseEnglishlanguagewhoisthefirst
participant.Then,therearetwoparticipantswilswitch
theirlanguagewhiledescribingtheircaption.However,
thelanguagethattheychooseisdifferent.Thesecond
participantwilprefermix English and Indonesia
language.Meanwhile,thefourthparticipantisgoingto
switchthreelanguageswhichareIndonesia,English,
andArabiclanguage.
Inthissection,itwilbediscussedalofthe
results.Basedonquestionnairewhichisansweredby
sixparticipants,halfofparticipantspreferDianPelangi
switchherlanguagewhilewritinghercaption.The
reasonisvarious.Thefirstreasonisinternational
folowers.Itmeansherfolowerisnotonlyfrom
Indonesia,butalsofromothercountry.Therefore,itis
beterifDianPelangiswitchherlanguage.Thenext
reasonisthecaptionsarevarious,notmonotonous,
andreadable.HerfolowerpreferDianPelangiswitches
hercaptionbecausethelanguagewilbevariousand
notmonotonous.So,thereaderisnotboredwhenread
hercaption.Moreover,herfolowersenjoyreadingthe
caption.TwoparticipantspreferDianPelangiemployes
Indonesia language.The reason is Indonesia is
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understandablelanguage.Mostofherfolowersare
from Indonesia,soifDianPelangiuseslanguage
exceptIndonesia language,herfolowerswilnot
comprehendthemessagefromhercaption.Moreover,
DianPelangialwaysusescomplicatedword.Therefore,
herfolowersdifficulttounderstandthecaptionand
also theyhave differentbackground ofstudy.A
participantprefersifDianPelangiappliesEnglish
language.Itisaninternationallanguage.Nowadays,in
thisworld,Englishlanguagebecomesgloballingua
franca.Roux(2014)andCrystal(2013)statedthatit
alsobedominantlanguageforinternationalbusiness,
technology, science, academia, the international
domains ofpoliticallife,safety,communication,
entertainment,andmedia.Inhercaption,DianPelangi
usessomeEnglishwordstocommunicatewithher
folowers.Crystal(2013)alsostatedthat80percent
informationelectronicalyinthisworldiscurrentlyalso
inEnglish.Figuresofthiskindrelaytotwokindsof
data:informationstoredprivatelybyindividualfirms
andorganizations,suchascommercialbusinesses,
librariesandsecurityforces.DianPelangiusesEnglish
languagesevenswitchingwithotherlanguagestodo
commercialbusinessesinherInstagram.Sheworks
withmanyfamousbrandstoadvertisethembywriting
good some words in hercaption.However,that
participantprefersifDianPelangionlyuseEnglish
language.
The second finding,mostofthem,five
participantssaidpositivetowardsDianPelangidoes
codeswitchinginhercaption.Theyhavedifferent
reason.Thefirstreasoniscodeswitchingisnot
problem.Thefirstparticipantutersitdoesnotmater
ifDianPelangiswitchesherlanguage.Shehasaright
touselanguagethatshewantsbecauseitisherown
Instagramaccount.Thesecondreasonisthecaptionis
notmonotonous.Itcomesfromfifthparticipantwhich
isstateditisnotmonotonouswithadaptingalocation
wherethephotoistaken.Thethirdreasonisnew
knowledgeforFrancelanguage.Thesecondparticipant
notedwhenDianPelangidoescodeswitchinginher
captioncanaddnewknowledgeaboutthelanguage
thatsheusedforthereaders.Becauseifthereadersdo
notknowthemeaningofthecaption,theycanusethe
translatetoolbelowthecoloumnofcomment.So,her
folowerswhodonotkowthemeaningofFranceword,
theyautomicalyknowit.Theforthreasonislanguage
prestige.Itisoneofthepositivereactionsfrom her
folowersbecausetheygiverespectgrantedtoan
Englishlanguage(Magro,2016).Thesixthparticipant
assumedthatitiscoolwhenDianPelangimixessome
languages in her caption. Moreover,the forth
participantsaidDianPelangicanshow theability
understandingmoreandlesssomelanguageswhichis
appliedinhercaptionanditshowsthatherqualityof
languageisgood.ThekindofprestigeofDianPelangi
isovertprestige.Sheissmartenoughusessome
languagesinhercaption.RelatedwithHolmes(2013),
overtprestigeishappenedinpeoplewhousestandard
varietywhichareratedhighlyonscalesofeducational
andoccupationalstatus.Inaddition,Indonesiapeople
believeifthereisapersonwhomasteredinforeign
language,such as English,indicates that the
interlocutorisanintelectualandeducatedperson
(Anzaska,2017).Therefore,forherfolowers,Dian
Pelangilooksprestigeandimpressivewhilewriting
captionusingherabilitytoswitchthelanguages.
However,aparticipant,thethirdparticipant,assumed
negtaiveifDianPelangidoescodeswitchinginher
caption.Thereasonislanguagecomprehension.Not
althefolowersofDianPelangiareabletospeak
EnglishandFrance.Itwouldmakeinformationor
messageinhercaptiondidnotdeliverwel.
In the lastfinding,the participants must
choosewhatlanguagethattheywilapplyinthe
captioniftheybecomeDianPelangi.Theansweris
quiteinteresting.AparticipantselectsEnglishlanguage.
Two participants preferDian Pelangidoes code
switching.ThefirstismixingbetweenIndonesiaand
language.ThesecondisswitchingamongIndonesian,
English,andArabiclanguage.Meanwhile,thehalfof
participantschoosesIndonesialanguagetowritea
caption.So,itmeansIndonesialanguageistheoneof
languagesisstilpreferredbyDianPelangi’sfolowers.
CONCLUSION
Themostreactionofherfolowerstowards
DianPelangiswitchedherlanguagewhilewritingher
captionispositive.Theirpositivestatementsarecode
switchingisnotproblem,newknowledgeforFrance
language,languageprestige,andthecaptionisnot
monotous.But,thereisaparticipantsaiditisnegative
becauseoflanguagecomprehension.Additionaly,half
ofparticipantprefers ifDian Pelangimixes her
language.Thereasonsareinternationalfolowersand
the captions are various,notmonotonous,and
readable.Meanwhile,halfofparticipantprefersDian
Pelangiuseonlyonelanguage.ThereasonisEnglishis
internationallanguage.TheothersareIndonesiais
understandable language.In the lastfinding,the
participants have to choose language forwriting
caption if they become Dian Pelangi.Half of
participants choose only Indonesia language,a
participantchoosesEnglishlanguage,andtherestof
participantchoosescodeswitching.Inconclusion,the
mostreactionofherfolowerstowardsDianPelangi
doescodeswitching whilewriting hercaptionis
positive.However,themostoffolowerspreferDian
PelangiusesIndonesialanguagetowritehercaption.
So,thisstudysuggeststhatshehastobemorecareful
to choose the words.In orderto herfolowers
understandthemessageandinformationinhercaption. ThemostreactionofherfolowerstowardsDianPelangiswitchedherlanguagewhilewritinghercaptionispositive.Theirpositivestatementsarecodeswitchingisnotproblem,newknowledgeforFrancelanguage,
languageprestige,andthe
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